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Introduction

The Grand Old Party has been blessed (and frequently cursed) by commanding orators and rhetoricians. Eisenhower, Nixon, Reagan, G.W. Bush, and Trump have each – in their own distinctive ways – used political speech to advance not just Republican Party politics, but also their own vision for what the United States should be. Indeed, most recently figures such as Reagan, G.W. Bush, and Trump have each stepped outside of what could be considered the ‘mainstream’ of conservative thought in order to push forward an alternative conception of Republican politics. Needless to say, they often come into conflict with their respective mainstreams (and opponents in the Democratic Party), yet through using commanding and/or dominating speech, they have been able to reshape the discourse around their vision. There are various rhetorical strategies which have been employed – indeed, repetitive tropes, use of stories, rhetorical witnesses, and a rhetorically constructed ethos that strives to appeal to their respective audiences. Such techniques reflect the broader traditions of conservative speakers and leaders who have been able to detect and shape the mood of their audiences through convincing oratory and rhetoric. The agenda of this volume is to ask how?
Because ‘oratory has long been a highly prized political skill’ (Leach 2000: 1) in American party politics given the presidential system, it is unsurprising that academic and political interest focuses on the performance of leading individuals. Indeed, such individuals often emerge as the focal point of their respective parties, facilitated in part because of the high visibility of the office of President. This by no means prevents other leading figures from attracting attention. For example, Goldwater, Dole, Quayle, Gingrich, Rice, McCain and Palin have not secured the presidency (despite some attempts to do so), yet they carved out visible profiles for themselves that attracted (or continues to attract) popular support. However, the presidential system compels leading orators to take their message beyond the party and towards the American middle class. 
Rhetoric and oratory are vital ingredients in a healthy democratic system – it is a fact that ‘has long been recognised, with the art of oratory being admired, analysed and taught since the age of Athenian democracy’ (Crines and Hayton 2015: 1). The art of commanding and convincing rhetoric represents the means by which a leading orator may persuade, navigate, and shape the relationship between those who govern and those who are governed. In the United States especially, this relationship represents a keystone (constitutionally protected principle) within the democratic system. Indeed, the process of communication represents the very fabric of American politics which compels Presidents and leading figures to listen and respond to the citizenry. Understanding this principle of American politics is fundamental to understand the constitution, rhetorical style, and the respect held by many for the Office of President and the unique place that leading speakers come to hold. It is an assumption that freedom of speech is hardwired not only into the American political system but also those who participate in it. 
Whilst oratory and rhetoric are vital to the health and vitality of the American political system, little exists within the existing literature that provides a systematic analysis of leading Republican Party leaders. Instead, the focus tends towards analysing Presidential leadership (see Greenstein 2009). Given the significance of rhetoric and oratory, this is a surprising omission. However, a previous volume – Democratic Orators from JFK to Barack Obama – does provide a systematic analysis of leading figures in the Democratic Party, yet no volume exists on the Republican Party. Consequently, this volume addresses the omission. 
We should also briefly clarify the reasoning for the figures under discussion in this volume. Needless to say, many examples of Republican Party oratory exist, yet the selected thirteen figures have been selected due to their significance on conservative politics in the United States during their respective historical periods. Eisenhower represents something of a shift in the styles of rhetoric in the post-war period. This was mostly facilitated by the changes in broadcast technologies (from radio to television) which in itself affected how noteworthy politicians communicated with their respective audiences. As a consequence, styles of rhetoric became shorter, more available to larger audiences, with a more accessible form of language relative to the longer and more deliberative forms of speech prior to these changes in broadcasting technology. Indeed, prior to the speedy development of television in the 1950s, political messages were communicated through slower mediums such as print media, infrequent radio broadcasts, or public meetings. 
The onset of television changed the rhetorical style, thereby enabling communication with much larger audiences. Yet, it would be remiss to discount the impact of the more recent advances brought by the internet on political rhetoric. Most of the figures under discussion in this volume were restricted to television or print media, yet more recently social media has had a noteworthy impact on western political discourse. Few embody this change more than Donald Trump, who uses social media (particularly Twitter) to reshape reality through his political rhetoric. This represents something of a sea-change moment (similar to television) and the rhetorical style and quality of democratic discourse. Indeed, as Chapter 13 observes, Trump’s rhetoric often subverts many of the conventions of discourse which the other thirteen figures were constrained by. In turn, the quality of American democracy faces a significant shift.
The main focus of this volume is the impact of political rhetoric and oratory upon leading figures within Republican Party politics. These orators affected the development of Republican Party politics at a grass-roots and/or elite level. These are representative samples of shifts and drivers in conservative rhetoric in the United States, and are by no means exhaustive. Consequently, this volume takes a broader view of what is meant by effective Republican Party leaders – we do not constrain ourselves to simply Presidents. 
Moreover, this volume acknowledges the distinction between rhetoric and oratory as a means of conducting an academic analysis. In its most simple terms, ‘rhetoric’ here means the content of a speech, whilst ‘oratory’ means the delivery of a speech. Each is vital to garner political success, however for the purposes of the academic analyses within this volume, they are taken in isolation. We concern ourselves with the style of delivery (oratory) as employed by the figures themselves, whilst acknowledging that the rhetoric itself will likely have been produced by others (such as speechwriters). In concert with each other, we evaluate how leading Republicans construct and deliver an effective oration. 
Furthermore, we frame our analyses within rhetorical traditions. To do this we employ the modes of persuasion as developed by Aristotle (2004). Specifically, these are ethos (appeals to character/credibility); pathos (appeals to emotion); logos (appeals to logic, reason, empirical evidence). The modes of persuasion represent a systematic framework through which each of the following chapters revolves. These are asymmetrical, and may be used in differing proportions depending on the political/historical context faced by each figure, audience expectations, and individual styles of delivery. The academic value of the modes of persuasion will be considered in more detail in the next section. 
By using this common analytical framework, this volume examines the oratory and rhetoric of 13 leading Republican Party figures from Eisenhower to Donald Trump. To ensure greater intellectual cohesion, each chapter also draws out the oratorical skills in three core arenas of engagement. These are i) the Party, ii) the wider support base, iii) the American people. Consequently, this volume adopts a systematic framework which is flexible enough to reflect the various contexts of each figure, whilst being cohesive enough to represent a clear analytical approach as a means of capturing something of the flavour of each figure under discussion.

The Academic Study of Oratory and Rhetoric

The academic study of communication in the United States is an established yet expanding sub-field of political analysis. Before proceeding it is worth briefly reflect on Schumpeter’s argument in Capitalism, Socialism, and Democracy that ‘the democratic method is that institutional arrangement for arriving at political decisions in which individuals acquire the power to govern by means of a competitive struggle for people’s vote’ (Schumpeter 1976: 269). Furthermore for Riker, who argues in The Art of Political Manipulation, that rhetoric can be used ‘to show the logical weakness of an opponent’s intellectual position. It persuades by revealing the opponent’s weakness and implying thereby the speaker’s strength’ (Riker 1986: 7). Both arguments suggest that the purpose of political rhetoric is to advance the prospect of individual democratic success within the deliberative process. 
These are joined by Monroe and Ehninger’s Principles of Speech Communication (1964), Steven Lucas’s The Art of Public Speaking (2011), and Robert Lehrman’s The Political Speechwriters Companion (2011) as examples of valuable research that explain the rhetorical relationship between the governed and the governors. Furthermore, George Campbell notes that the theory of rhetoric is the ‘art or talent by which discourse is adapted to its end. The four ends of discourse are to enlighten the understanding, please the imagination, move the passion, and influence the will’ (Golden and Corbett 1990: 145). Compelling the audience to some form of action is a key objective of effective communication. Regardless, these interpretivist concepts are designed to appeal to the passions of an audience, which are arguably essential elements of human nature. Indeed, ‘not until human nature is other than what it is, will the function of the living voice – the greatest force on earth among men – cease’ (Ward Beecher quoted in Howard 2010: 172). Henry Ward Beecher goes on by arguing that ‘I advocate, therefore, in its full extent, and for every reason of humanity, of patriotism, and of religion, a more thorough culture of oratory and I define oratory to be the art of influencing conduct with the truth set home by all the resources of the living man’ (Ibid.,). This is an abstraction, of which rhetoric is a fundamental component, in the understanding of the human condition and what Riker described as the art of its manipulation. 
We should also remember that in his seminal text, The Rhetorical Presidency, Jeffrey Tulis analysed the various yet growing uses of rhetorical strategies by American Presidents (Tulis 1987). In his work, he argued that rhetoric ‘is a profound development in American politics. The promise of popular leadership is the core of dominant interpretations of our whole political order, because such leadership is offered as the antidote for “gridlock” in our pluralistic constitutional system’ (Ibid.,: 4). This reflects on not only the growth of rhetoric yet also its need in order to be an effective leading figure in American politics. Furthermore, this need has led to a style of governance that has replaced the need for effective policy making with a need to be (or appear to be) popular. This is particularly evident with Donald Trump, yet has been a feature of his predecessors. Speaking about Reagan, Tulis reflects on this changing style of Presidential leadership by noting that Abraham Lincoln ‘made relatively few popular speeches’ and that they ‘different in character from today’s addresses’ (ibid.,: 5). It must be noted, however, that audiences have particular expectations that need to be met in order to attract the support Schumpeter argues is vital in order to attract the support needed to be able to govern (Schumpeter 1976: 269). 
The growing emphasis on the individual’s need to communicate effectively over recent decades has led to the need for leading politicians to present a likable persona. This likable persona is related to ethos, which they can use to attract support for their arguments. Gaffney and Lahel noted that ‘because of the emphasis, in reality and in political science, on acutely personalised leadership itself … as an agency of political change’, politicians use a likable persona is vital for a leading figure to ‘modify his political identity’ (Gaffney and Lahel 2013: 484, 498). This persona appeals to specific target audiences who in turn then lend them their support, either electorally or through more visible forms. 
Richard Toye also analyses rhetorical styles by connecting the theories of rhetoric and oratory throughout history with contemporary political actors. By doing so he rightly argues that ‘the idea of rhetoric as a distinct branch of knowledge had its origins in Athens in the second half of the fifth century’ (Toye 2013: 7). Toye’s insightful analyses of political rhetoric draw contemporary inspiration from their classical roots, thereby locating our understanding of oratory within the works of the Sophists, Protagoras, Gorgias, Prodicus, Hioopas, and Thrasymachus. These represent core classical thinkers in the study of political rhetoric and oratory, and so by placing our contemporary understandings within their works, we are able to conceptualise styles of communication within the ancient scholars of classical philosophy. One of the core drivers of our understanding was (and remains) Aristotle, who identified the modes of persuasion discussed earlier. These modes of persuasion are still used in contemporary scholarship, such as by Atkins et al., (2014), Crines and Hayton (2015), Hayton and Crines (2015), Crines et al., (2016), and Charteris-Black (2005), amongst others. 
Furthermore, it is worth remembering that Aristotle considered that ‘of the modes of persuasion furnished by the spoken word there are three kinds. The first kind depends on the personal character of the speaker; the second on putting the audience into a certain frame of mind; the third on the proof, or apparent proof, provided by the words of the speech itself’ (Aristotle 2004: 8). For Toye, Aristotle’s conception of political rhetoric represents ‘a remarkable effect to deal systematically with the problem of rhetoric, and the categorisation he devised was to have long significance’ (Toye 2013: 14). Each of these three vis-à-vis ethos, pathos, logos are the modes of persuasion used throughout this volume and enable valuable insights into the political worlds and the relationship between political elites and the citizenry. It is also worth remembering that ‘rhetoric is a social phenomenon, and its reception depends on the norms in operation in the society in which it is delivered (Ibid.,: 109).
The academic study of rhetoric can also be used to ‘underscore the importance of speech as a form and mode of political action in its own right and highlight how the study of political speeches is of importance and interest for a range of concerns’ (Finlayson and Martin 2008: 446). In academic terms, an appreciation for ‘political rhetoric offers a rich seam for those seeking both to interpret and explain the interplay of tradition, innovation, ideology, action, performance, strategy, and rationality (Ibid: 466). Consequently, a scholastic appreciation for the vitality and importance of political rhetoric facilities a clear yet distinctive approach to analysing political debates and particular ideological agendas that seek the support of respective cleavages in democratic society. As Atkins and Finlayson rightly argue ‘there is not yet a single, systematic overarching research programme focused on political speech (Atkins and Finlayson 2013: 162). Consequently, a multiplicity of methodological approaches have emerged to examine rhetoric and oratory, which include qualitative and quantitative research methods. 
It is worth reflecting that rhetorical techniques represent the lifeblood of the communicative process between politicians and the electorate. As Glover (2011) reflects, ‘watch a good or even moderate speaker in a political meeting or on television and you will notice that the applause tends to follow the use of [Aristotle’s] rhetorical devices’ (Glover 2011: 95). Furthermore, Glover notes that the language/meaning of specific words can change their meaning through a process of tropes (changes to an accepted understanding of a word) and schemes (changing the delivery of words to make them more appealing (Ibid: 91). Such shifts in the meaning of language reflects the changing contexts in which they are being used. The purpose of this book is to shine light on how 13 leading Republicans have used rhetoric and oratory to gain Office and/or political advantage. 

Structure of the Book

The approach of this book is to consider 13 representative, individual case studies of leading Republican Party rhetoricians. Specifically, Dwight D. Eisenhower, Barry Goldwater, Richard Nixon, Ronald Reagan, Bob Dole, George H.W. Bush, Dan Quayle, Newt Gingrich, George W. Bush, Condoleezza Rice, John McCain, Sarah Palin, and Donald Trump. Of these 13, six have held the office of President of the United States. The others have been (or remain to be) high profile figures within conservative politics in the US, and have helped shaped the development of the ideological debates and/or divisions within the Republican Party. It is also worth noting that a number of those under discussion have themselves been considered in contention for the Presidency themselves. As such, each of these figures are worthy of consideration as leading conservative figures.
In chapter 1, Mara Oliva argues that Eisenhower deserves more credit than is often given for his rhetorical style, but acknowledges they were not always effective. In chapter 2, Andrew Taylor looks at Goldwater’s failure to be electorally persuasive, but successful as a political mobiliser. In chapter 3, Pete Woodcock examines the unique circumstances faced by Richard Nixon with particular reference to his personal (ethos-building) story. In chapter 4, Matthew Klingbeil, John C. Russell, and Mary E. Stuckey present a fascinating discussion of Ronald Reagan’s reputation as ‘the grand communicator’ and his long-standing impact upon the conservative movement. In Chapter 5, Jerry L. Miller discusses Robert ‘Bob’ Dole’s argumentative style of political rhetoric. In chapter 6, Matthew Lakin examines George H.W. Bush’s presidency as one ‘ill-prepared’ for the role. In chapter 7, Timothy Heppell looks at Dan Quayle’s issues as Bush’s running mate and how his lack of a public profile hindered his ability to connect with his audiences. In chapter 8, Gregory Koger presents an insightful evaluation of Newt Gingrich’s style of communication. In chapter 9, Jon Herbert discusses George W. Bush’s style of rhetoric and oratory, and notes a number of the difficulties this presents. In chapter 10, Clodagh Harrington evaluates Condoleezza Rice’s position within the Republican Party and how she ‘stood out as an icon’ during the Bush presidency. In chapter 11, Kenneth Fernandez discusses the long rhetorical career of John McCain with appeals to his character as an orator. In chapter 12, Sophia Hatzisavvidou looks at Sarah Palin as the ‘celebrity politician’ and her role as a popular figure within US conservatism. Finally, in Chapter 13 Andrew S. Crines and David P. Dolowitz discusses the rhetorical controversies surrounding the current President of the United States, Donald J. Trump. 

Conclusion

The links between the electorate and politicians within a healthy democratic system are fundamental to maintaining a meaningful dialogue between the ruled and the rulers. In terms of the American political system, such a relationship has been borne out of constitutionally assumed rights that enshrine free of speech, preserving open dialogue, and clear channels of accountability. The purpose of this volume is to show how that relationship functions within the Republican Party. By focusing on 13 representative samples, this volume charts the changing nature of that relationship. At the time of writing, the relationship is under strain from the onset of social media and the apparent yet ironic disconnect this seems to have created between the ruled and the rulers. However, similar observations were made when television became an avenue of communication. It is hoped that this volume may add a new understanding to that relationship and with it a new perspective about the changing face of US politics more broadly. 
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